
Inter-Act with Media 
 
Instructions:  Watch a movie or a television show, or review the book, and respond to the 
question(s) posed. You’ll gain unique insight into the concepts presented in your chapter, 
enabling you to view elements of popular culture from an entirely different—and deeper—
perspective.   
 
 
Movie 
 
My Week With Marilyn (2011)  
Director (Simon Curtis)  

Stars:  Michelle Williams, Eddie Redmayne and Kenneth Branagh  

Brief Summary:  Combine Sir Laurence Olivier (Branagh) with a bumbling Marilyn Monroe 
(Williams), as she struggles through his film “The Prince and the Showgirl,” frustration is bound 
to occur. Observing the continual tension between Olivier and Monroe is Colin Clark, an eager 
film student, who is understandably fascinated by Monroe, and just thrilled to have edged his 
way into his first assistant job. With Marilyn’s self-doubt and Colin’s starry-eyed awe of her, the 
two bond quickly and easily. The movie depicts the brief week the ingénue spends with the 
assistant and its impact on them both.  
 
While watching My Week WithMarilyn, consider the following concepts from the chapter:  
 

1. How does Marilyn’s internal noise impact her acting? 
2. Describe a scene between Olivier and Monroe where the statement, “Interpersonal 

communication is irreversible” rings true. 
3. How could Marilyn have used behavioral flexibility?  

 
 
Book 
 
Likeable Social Media (2011)  
Author (Dave Kerpen) 
New York, NY; McGraw Hill 
  
Brief Summary:  Facebook, Twitter, and other social media outlets have changed the business 
landscape in immeasurable ways. Having a great product is no longer good enough. It has to be 
“Likeable.” Providing awesome customer service is no longer enough. You have to be 
“Likeable.” Even more challenging? People have to be willing to tell others just how “Likeable” 
they find your business. Dave Kerpen, owner of an award-winning social media and marketing 
firm, Likeable Media, gives concrete advice on how to achieve these “Likeable” strategies in this 
New York Times bestselling book.   
 
While reading Likeable Social Media, consider the following concepts from the chapter:  
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1. Describe three specific ways that Kerpen is encouraging readers to abandon their canned 

plan or script and engage in authentic communication with consumers. 
2. In Chapter 6, “Respond Quickly to All Bad Comments,” analyze the complex process of 

interpersonal communication noted in the chapter and craft a response based on:  
a. Message production 
b. Message interpretation 
c. Interaction coordination 

3. Relate a chapter in Likeable Social Media to the statement, “Interpersonal 
communication is indexical.” Explain your rationale for the correlation you’ve made.  

 
 
Television 
 
Big Love (2010)  
Season 5, Episode 6: D.I.V.O.R.C.E.   
 
Three wives. One husband. Call it polygamy. Call it plural marriage. Call it “How do they do 
that?” Big Love gives viewers an inside view of the challenges the Hendrickson family faces. Of 
course, “wife” is an arbitrary term among Bill, Barb, Nikki, and Margie, since Bill is only 
technically married to Barb. In this episode, Nikki wants to adopt the now- teenage daughter she 
gave birth to on a polygamist compound before she “married” Bill. Unfortunately, according to 
Utah state law, Nikki cannot adopt as a single parent. Now, Bill must convince Barb to divorce 
him and remain married “spiritually,” so he can marry Nikki and help her adopt her child. Watch 
this episode and then answer the following questions:  
 

a. What “noise” does Barb experience when Bill asks her for a divorce?  
b. Discuss the idea  that interpersonal communication is irreversible with respect to Barb 

and Nikki’s conversation about the divorce. 
 


	Stars:  Michelle Williams, Eddie Redmayne and Kenneth Branagh

