
Discussion Forum 

 

1. Have you had an experience where low-context and high-context cultures came into conflict? 

Explain. 

 

2. Think of five words in your vocabulary that have a special meaning to people twenty-five or 

younger. Ask someone over fifty if she/he knows what those words mean. Report your 

findings.  

 

3. Provide an example that would make the following statements more specific:  

 

“My blind date was a disaster.”  

“My parents are strict.” 

“This professor is helpful.” 

 

4. One of your friends tells you that she never "gets her way" when she and her partner 

disagree. She asks for your advice. Based on your understanding of the theory of mental 

groups, explain to her what might be occurring. 

 

5.   What have you "liked" lately? Have your "likes" inspired other people to "like" something, 

too? Ted Rubin, Chief Social Marketing Officer at Collective Bias and a leading social 

marketing strategist, says not necessarily... or at least not to the viral extent that "like" appears to 

have on people, given its current prevalence in American culture. Rubin started using the term 

RoR —Return on Relationship— in early 2009 to define and evangelize the importance of 

companies creating authentic connection, interaction, and engagement with consumers. Rubin 

blogs about his strategies and is actively followed in the social media arena. Read Rubin’s post, 

Will the Real Definition of “Like” Please Step Forward?, and answer the following questions: 

 

http://www.tedrubin.com/will-the-real-definition-of-%E2%80%9Clike%E2%80%9D-please-

step-forward/  

 

a. Based on the characteristics of language discussed in the chapter and the post, do you perceive 

the term “like” as ambiguous and/or abstract? Explain. 

 

b. The idea that “language changes” conveys a simple concept, but deep meaning.  How has the 

word “like” affected the way we express favoring something or someone? Do you see the 

expression as one of sincerity or falseness? Explain. 

 

c. If you see that a friend of yours “likes” a product on Facebook, will this compel you to 

investigate or purchase that product? How is your buying process different than it was before 

“liking” was possible? 
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