
CONTENTS ix

MASS COMMUNICATION AND ITS DIGITAL 
TRANSFORMATION 2

Telephony: Case Study  
in Convergence 4

Three Types of Convergence 8

Technological Convergence 8

Economic Convergence 9

Cultural Convergence 11

Implications of Convergence 11

Media Organization Changes 12

Media Type Changes 13

Media Content Changes 13

Media Use Changes 15

Media Distribution Changes 17

Media Audience Changes 18

Media Profession Changes 18

Attitude and Value Changes 19

Mass Communication  
in the Digital Age 21

Interpersonal Communication 22

Mass Communication 22

Mass Communication and 
Convergence 23

Functions of Mass 
Communication 24

Surveillance 24

Correlation 24

Cultural Transmission 25

Entertainment 25

Theories of Communication 26

Transmission Models 26

Critical Theory and Cultural  
Studies 28

Television: The Future  
of Convergence 29

LOOKING BACK AND MOVING FORWARD 31

DISCUSSION QUESTIONS 32

FURTHER READING 32

MEDIA QUIZ: THE NATURE OF “INTERMASS” COMMUNICATION 5

CONVERGENCE CONTEXT: USER-GENERATED CONTENT: CREATIVITY OR  
PIRACY? 10

CONVERGENCE CULTURE: MAPPING SEX OFFENDERS 16

INTERNATIONAL PERSPECTIVES: OLYMPIC MASCOTS OF THE APOCALYPSE 20

THE CHANGING MEDIA LANDSCAPEPART 1

1

FEATURES

C O N T E N T S

PREFACE XXIII

ABOUT THE AUTHORS XXXI



www.oup.com/us/pavlikCONTENTSx

PRINT MEDIA: BOOKS, NEWSPAPERS,  
AND MAGAZINES 70

MASS COMMUNICATION FORMATSPART 2

3

MEDIA LITERACY IN THE DIGITAL AGE 34

Education and Media 36

What Is Media Literacy? 37

Historical Development  
of Media 40

Regulatory Factors 40

Sociocultural Factors 41

Technological Factors 42

Economic Factors 44

Media Grammar 44

Print Media 44

Radio and Recorded Music 46

Film and Television 46

Commercial Forces on Media 
Content 48

Profit and Nonprofit Media 49

Commercial Forces in Public Service 
Media 49

Product Placement and Corporate 
Sponsorship 50

Concentration of Media  
Ownership 50

Historical Development  
of Digital Media 52

Discussing Digital Media: 
Networks Are Key 53

The World of Digital Media 54

Digital Print 55

Digital Books 55

Digital Newspapers and 
Magazines 56

Digital Audio 57

Digital Visual Media 58

Digital Media Grammar 59

Multimedia 59

Interactivity 60

Automation 61

Ethereality 61

Commercial Forces on Digital 
Media Content 61

The Open-Source Movement 62

Revenue Models for Digital  
Media 63

Advertising 64

Subscriptions 64

Ecommerce 65

LOOKING BACK AND MOVING FORWARD 66

DISCUSSION QUESTIONS 67

FURTHER READING 68

MEDIA QUIZ ANSWERS 69

MEDIA QUIZ: HOW MEDIA LITERATE ARE YOU? 37

ETHICS IN MEDIA: THE YES MEN STRIKE AGAIN 38

CONVERGENCE CULTURE: TEXT MESSAGING AND THE THUMB TRIBE 43

INTERNATIONAL PERSPECTIVES: MOBILE TELEPHONY IN THE DEVELOPING 
WORLD 55

CONVERGENCE CONTEXT: WIKIPEDIA IN OUR CITES: THE TROUBLE WITH 
COLLABORATIVE KNOWLEDGE 63

2

FEATURES



CONTENTS xi

PRINT MEDIA: BOOKS, NEWSPAPERS,  
AND MAGAZINES 70

Functions of Print Media 73

Transmission of Culture 73

Diffusion of Ideas and Knowledge 73

Entertainment 74

Distinctive Functions  
of Books 74

History of Books to Today 75

Monastic Scribes 75

Johannes Gutenberg 76

Beginnings of Mass Communication 
and Mass Literacy 77

Cheaper and Smaller Books 77

Dime Novels 77

Mass-Market Paperbacks 78

Print-on-Demand 78

Current Book Industry  
Issues 79

Sales and Readership  
of Books 80

Outlook for Books 81

Distinctive Functions  
of Newspapers 82

Local Newspapers 82

National Newspapers 83

History of Newspapers  
to Today 84

The Commercial Press and  
Partisan Press 84

Colonial Readership and Finances 86

The Golden Age of Newspapers 86

Current Newspaper  
Industry Issues 88

Newspaper Chains 89

Benefits of Chains 89

Problems with Chains 92

Leading Newspaper Chains 92

Declining Number of Daily 
Newspapers 93

Sales and Readership  
of Newspapers 93

Circulation and Readership 93

Advertising 94

Outlook for Newspapers 94

Distinctive Functions  
of Magazines 95

History of Magazines to Today 96

Current Magazine  
Industry Issues 97

Sales and Readership  
of Magazines 98

Outlook for Magazines 99

LOOKING BACK AND MOVING FORWARD 101

DISCUSSION QUESTIONS 102

FURTHER READING 102

MEDIA QUIZ: PRINT MEDIA 73

INTERNATIONAL PERSPECTIVES: EDUCATION FOR ALL 2015 80

TIMELINE: HISTORY (AND PRE-HISTORY) OF NEWSPAPERS 84

CONVERGENCE CULTURE: FREESHEETS: RIDING THE RAILS  
OF NEWSPAPERS’ FUTURE? 87

CONVERGENCE CONTEXT: WILL PRINTING ON DEAD TREES EVER DIE? 100

MASS COMMUNICATION FORMATSPART 2

3

FEATURES



www.oup.com/us/pavlikCONTENTSxii

LOOKING BACK AND MOVING FORWARD 163

DISCUSSION QUESTIONS 164

FURTHER READING 165

MEDIA QUIZ ANSWERS 165

MEDIA QUIZ: EYE-Q TEST 1370

TIMELINE: EARLY PHOTOGRAPHY 139

ETHICS IN MEDIA: PHOTOJOURNALIST’S DILEMMA: SUDAN, STARVATION,  
AND SUICIDE 140

TIMELINE: SELECTED MILESTONES IN EARLY MOTION PICTURES 145

CONVERGENCE CONTEXT: 3-D MOVIES: PERENNIAL FAD, OR WAVE  
OF THE FUTURE? 147

CONVERGENCE CULTURE: A BRIEF HISTORY OF INTERACTIVE TV 163

INFORMATION OVERLOAD, USABILITY,  
AND INTERACTIVE MEDIA 166

FEATURES

HOW DIGITAL MEDIA ARE CHANGING OUR WORLDPART 3

6

AUDIO MEDIA: MUSIC RECORDINGS, RADIO 104

The Recording Industry 106

Distinctive Functions of the 
Recorded-Music Industry 107

History of Recorded Music 108

The Recorded-Music  
Industry Today 109

Recording-Industry  
Business Model 112

Creation 112

Promotion 112

Distribution 113

Pricing Structure 114

Outlook for the Recording 
Industry 114

Digital Rights Management and  
Illegal File Sharing 114

New Business Models Emerging 115

What Is Broadcasting? 117

Radio 118

Distinctive Functions of Radio 118

History of Radio 118

Wireless Telegraphy 119

Exploring Radio’s Early Potential 119

Voice Transmission 119

Radio Before, During, and  
After WWI 120

Widespread Public Adoption  
of Radio 121

FM Radio, Edwin Howard Armstrong, 
and David Sarnoff 122

Creating a Viable Business Model  
for Radio 122

The Rise of Radio Networks 123

Consolidation in Radio Station 
Ownership 123

The Radio Industry Today 125

Radio Station Programming 125

Outlook for the Radio Industry 128

Podcasting 129

Satellite Radio 130

LOOKING BACK AND MOVING FORWARD 130

DISCUSSION QUESTIONS 132

FURTHER READINGS 132

MEDIA QUIZ ANSWERS 133

MEDIA QUIZ: THE REVOLUTION WILL NOT BE TELEVISED (IT WILL BE LISTENED TO) 107

CONVERGENCE CONTEXT: THE ALPHABET SOUP OF SPECTRUM ALLOCATION 117

TIMELINE: MILESTONES IN EARLY RADIO-TECHNOLOGY DEVELOPMENT 120

ETHICS IN MEDIA: ON CALL . . . AND ON THE RADIO 126

CONVERGENCE CULTURE: NPR AND PRI: AMERICA’S PUBLIC RADIO NETWORKS 127

INTERNATIONAL PERSPECTIVES: TRUSTING IN THE POWER OF THE AIRWAVES 128

VISUAL MEDIA: MOVIES AND TELEVISION 134

Photography 136

History of Photography 137

Seeing Beyond the Human Eye 138

Photographic Industry Today 141

Movies 142

The Functions of the Movie Industry 142

History of the Movie Industry 142

Silent Era: New Medium, New 
Technologies, New Storytelling 143

Georges Méliès and  
D.W. Griffith 143

F.W. Murnau and  
Sergei Eisenstein 143

4

FEATURES

5



CONTENTS xiii

Sound and Color Come to Movies 144

The Birth of Hollywood 146

Hollywood Star System 146

Movie Industry Today 149

Marketing and Distribution  
for Movies 150

Movie Industry  
Business Model 152

Outlook for Movie Industry 152

Television 153

Functions of Television 154

History of Television  
Industry 155

Seeing the Light: The First  
Television Systems 155

Modern Television Takes Shape 155

Digital Television: Preparing  
the Way for Convergence 156

The Rise of Flat-Panel Displays 157

Television Distribution 157

Broadcast TV 158

Cable TV 158

Satellite TV 159

Television Industry Today 159

Cable System Structure 159

Satellite vs. Cable 160

Television Industry  
Business Model 161

Cable and Satellite Services and 
Programming: Overcoming Audience 
Fragmentation 161

Outlook for Television 
Industry 162

LOOKING BACK AND MOVING FORWARD 163

DISCUSSION QUESTIONS 164

FURTHER READING 165

MEDIA QUIZ ANSWERS 165

MEDIA QUIZ: EYE-Q TEST 1370

TIMELINE: EARLY PHOTOGRAPHY 139

ETHICS IN MEDIA: PHOTOJOURNALIST’S DILEMMA: SUDAN, STARVATION,  
AND SUICIDE 140

TIMELINE: SELECTED MILESTONES IN EARLY MOTION PICTURES 145

CONVERGENCE CONTEXT: 3-D MOVIES: PERENNIAL FAD, OR WAVE  
OF THE FUTURE? 147

CONVERGENCE CULTURE: A BRIEF HISTORY OF INTERACTIVE TV 163

INFORMATION OVERLOAD, USABILITY,  
AND INTERACTIVE MEDIA 166

Characteristics of Storage, 
Representation, and Retrieval 168

Longevity 169

Capacity 170

Portability 170

Accessibility 170

Reproducibility 171

Nonelectronic Media Versus 
Electronic Media 171

FEATURES

HOW DIGITAL MEDIA ARE CHANGING OUR WORLDPART 3

6



www.oup.com/us/pavlikCONTENTSxiv

Social and Political Impact  
of Storing Information 173

Stone Tablets to Papyrus 174

Vellum to Paper 174

The Kitchen Debate to Watergate 174

Rodney King to the Oval Office 175

Email to Facebook 175

Managing Information 176

Development of Digital  
Storage Devices 176

Compression of Digital Audio  
and Video 177

The Role of Search Engines 177

Social and Political Impact  
of Information Overload 179

The Importance of User 
Interface 180

Current Problems with User 
Interface 181

Development of the Digital  
User Interface 182

The Television Screen 182

Television and Remote Control 183

The Computer Interface 184

The Creation of Intuitive Interfaces 184

Keyboards 184

Computer Mouse 185

Touch-Sensitive Screens 186

Natural Input Methods 186

Graphical User Interface 188

The Desktop Metaphor 188

Implications of User Interface  
for Mass Communication 189

Interactive Media 190

Interactivity Defined 190

The Importance of  
Interactive Media 191

Ethics of Interactive Media 192

Free Speech For Everyone? 193

Interactive Advertising 193

Search Engine Keywords 194

LOOKING BACK AND MOVING FORWARD 194

DISCUSSION QUESTIONS 196

FURTHER READING 197

MEDIA QUIZ ANSWERS 197

MEDIA QUIZ: SEARCHING FOR KNOWLEDGE 169

TIMELINE: DEVELOPMENT OF ELECTRONIC RECORDING DEVICES 172

TIMELINE: DEVELOPMENT OF DIGITAL STORAGE MEDIA 177

CONVERGENCE CONTEXT: DO’S AND DON’TS OF EVALUATING  
INFORMATION ONLINE 181

INTERNATIONAL PERSPECTIVES: THE INTERNET OF BABEL 187

CONVERGENCE CULTURE: DOUGLAS ENGLEBART: VISIONARY  
OF COMPUTING’S FUTURE 195

NETWORKS AND DIGITAL DISTRIBUTION 198

Historical Influences  
on Modern Networks 201

Government and Private Industry 203

Evolving Technology: From the 
Telegraph to Fiber Optics 204

Telegraphy 205

Telephony 206

Radio and Television 207

Satellites 207

Fiber Optics 209

Historical Development  
of the Internet and  
World Wide Web 210

FEATURES

7



CONTENTS xv

Creating an Internet Protocol 210

Creating the World Wide Web 212

Creating Graphical Web Browsers 212

The Internet Today 213

Bandwidth 214

Telephone and Cable Company 
Broadband Services 214

Broadband Changing Consumer 
Patterns 215

Social Effects of Broadband 215

The Nature of Networks:  
Key Concepts 216

Sarnoff’s Law 216

Metcalfe’s Law 217

Reed’s Law 218

Computer Networks:  
Key Concepts 219

Peer-to-Peer Model 219

Client/Server Model 219

Wireless Networks 220

Connectivity 221

Quality of Service 221

Characteristics of Digital 
Distribution 223

Distributing Bits 223

Low Distribution Costs 223

Perfect Infinite Copies 223

Instantaneous Distribution 224

New Distribution Dynamics 224

The Audience as Distributor 225

File-Sharing Services 225

Centralized File Sharing: The Case  
of Napster 225

Decentralized File Sharing 226

Gnutella 226

Freenet 227

Jabber 227

Streaming File Sharing:  
The Next Wave 228

New Distribution Technologies, 
New Legal, Ethical, and  
Social Issues 228

Legal Issues 230

Ethical Issues 230

Social Issues 231

LOOKING BACK AND MOVING FORWARD 232

DISCUSSION QUESTIONS 233

FURTHER READING 234

MEDIA QUIZ ANSWERS 234

MEDIA QUIZ: NETWORK KNOWLEDGE 201

MEDIA PIONEERS: REUTERS AND THE CREATION OF NEWS WIRE SERVICES 202

INTERNATIONAL PERSPECTIVES: AL-JAZEERA: CNN OF THE MIDDLE EAST? 208

TIMELINE: MILESTONES IN THE DEVELOPMENT OF THE INTERNET 211

CONVERGENCE CONTEXT: THE GREAT NET NEUTRALITY DEBATE 222

CONVERGENCE CULTURE: SETI@HOME: IS THERE ANYBODY OUT THERE? 229

SOCIAL MEDIA AND WEB 2.0 236

Defining Social Media 239

Differences with Traditional Media 240

What Is “Social” About  
Social Media? 242

Choice 243

Conversation 243

Curation 243

Creation 244

Collaboration 244

Types of Social Media 246

Email 246

Discussion Boards and Web 
Forums 248

Chat Rooms 249

FEATURES

8



www.oup.com/us/pavlikCONTENTSxvi

Blogs 250

Microblogs 251

Wikis 251

Social-networking Sites 252

Why Social Networks Matter 254

Collaborative Media Work 258

Changing Audiences: From Consumers 
to “Produsers” 259

Reputation, Ratings, and Trust 259

Ethical and Legal Issues  
with Social Media 260

Privacy 260

Transparency 261

LOOKING BACK AND MOVING FORWARD 263

DISCUSSION QUESTIONS 264

FURTHER READING 265

MEDIA QUIZ ANSWER 265

MEDIA QUIZ: HOW CONNECTED ARE YOU? 239

INTERNATIONAL PERSPECTIVES: LILY ALLEN: MYSPACE STAR REACHES  
THE STARS 245

CONVERGENCE CULTURE: ARE WE REALLY SEPARATED BY SIX DEGREES? 257

CONVERGENCE CONTEXT: WEB 3.0: THE SEMANTIC WEB 262

JOURNALISM: FROM INFORMATION  
TO PARTICIPATION 266

What Is News? 269

The Historical Development  
of Journalism 271

Objectivity and  
the Associated Press 271

Pulitzer and Hearst: The Circulation 
Wars, Sensationalism, and 
Standards 273

Joseph Pulitzer 273

William Randolph Hearst 274

The Muckrakers 275

The Rise of Electronic Journalism 275

Murrow and News in TV’s  
Golden Age 275

Changes in Television News 276

Foundations of Journalism 277

The Hutchins Commission and A Free 
and Responsible Press 277

Separation of Editorial and Business 
Operations 277

Fairness and Balance  
in News Coverage 279

Framing the News 279

Expert Sources 279

From Event to Public Eye:  
How News Is Created 281

Gathering the News 281

Producing the News 282

Distributing the News 284

Types of Journalism 284

Alternative Journalism 285

Public Journalism 286

Citizen Journalism 287

An International Perspective 288

Journalism in the  
Digital World 289

The 24/7 News Cycle 290

Nontraditional News Sources 290

Online Users’ Media Habits 291

FEATURES

MEDIA PERSPECTIVESPART 4

9



CONTENTS xvii

Personalization 291

Contextualization of News 292

Convergent Journalism 292

The Business of Journalism 294

Salaries 295

Diversity in the Newsroom 296

Careers in Journalism 296

LOOKING BACK AND MOVING FORWARD 297

DISCUSSION QUESTIONS 298

FURTHER READING 298

MEDIA QUIZ ANSWERS 299

MEDIA QUIZ: A NOSE FOR NEWS 269

MEDIA PIONEERS: MARY SHADD CARY AND THE ROLE OF MINORITY NEWSPAPERS 272

INTERNATIONAL PERSPECTIVES: COVERING ISLAM 280

CONVERGENCE CULTURE: PLATYPUS JOURNALISM: JOURNALISM’S FUTURE,  
OR EVOLUTIONARY DEAD END? 283

ETHICS IN MEDIA: DO THE ENDS JUSTIFY THE MEANS? 293

CONVERGENCE CONTEXT: PROPUBLICA: REVIVING INVESTIGATIVE REPORTING 294

ENTERTAINMENT 300

Functions of Entertainment 303

The Historical Development  
of Entertainment 304

Entertainment Media 305

Television 305

Early Days: Programming and  
Genre Influences 305

Pushing the Programming 
Envelope 307

The MTV Generation and the Rise  
of Cable 307

Cable Comes of Age 308

Public Service Broadcasting: Public 
Service in a Commercial World 309

Types of Programming 310

Changes in Media, Changes  
in Programming 310

Filling the Days 311

Sports 312

Reality Shows 313

Movies 314

Hollywood’s Legendary  
Movie Moguls 315

The Warner Brothers 315

Walt Disney 316

Samuel Goldwyn 317

Marcus Loew: Mogul  
of the East 317

Louis B. Mayer 317

Film Genres 318

The Director as Auteur 318

Technological Influences  
on Movie Genres 319

Other Entertainment Sources  
for Movies 320

DVDs and Netflix 321

Video Games 322

The Rise of Social Games 324

Music 324

From Tin Pan Alley to  
Hollywood 325

Roots of Rock and Roll 325

Redefining Rock 326

Music and MTV 327

Books and Magazines 327

Entertainment and Law 328

The Censorship of Comics 328

The Hays Code 329

FEATURES

10



www.oup.com/us/pavlikCONTENTSxviii

CONVERGENCE CULTURE: WHEN DIET COKE MEETS MENTOS 355

INTERNATIONAL PERSPECTIVES: FINDING THE RIGHT FORMULA  
FOR ADVERTISING REGULATIONS 363

ETHICS IN MEDIA: WAL-MARTING ACROSS AMERICA BREAKS DOWN 370

MEDIA ETHICS 374

MEDIA AND SOCIETYPART 5

12

The Business of 
Entertainment 330

Careers in Entertainment 331

Salaries in Entertainment 332

LOOKING BACK AND MOVING FORWARD 333

DISCUSSION QUESTIONS 333

FURTHER READING 334

MEDIA QUIZ: ARE YOU AN ENTERTAINMENT JUNKIE? 303

INTERNATIONAL PERSPECTIVES: PAY-TV PIRACY IN ASIA 309

CONVERGENCE CULTURE: THE QUIZ SHOW THAT BECAME A TOWN 311

CONVERGENCE CONTEXT: IS PLAYING VIDEO GAMES BAD FOR YOU? 323

ETHICS IN MEDIA: JERSEY SHORE AND THE G WORD 332

ADVERTISING AND PUBLIC RELATIONS: THE POWER  
OF PERSUASION 336

Strategic Communications 340

Persuasive Communications 341

The Role of Media in Persuasion 343

Advertising 343

The Historical Development  
of Advertising 344

Greater Prominence of 
Advertising 344

Development of the Advertising 
Agency 345

Growth of Commercial Television 346

Commercialization of the 
Internet 347

The Rise of Branding 348

Selling Products, Selling Ideas 350

Advertising Channels 352

Print Media 352

Electronic Media 353

Outdoor 354

Direct Mail 354

Advertising in a Digital World 355

Email Marketing 356

Banner Ads 356

Pop-Ups, Interstitials, Superstitials, 
and Video 356

Classifieds and Auction Sites 357

Search Engine Ads 357

Behavioral Advertising 358

Viral Marketing 358

The Advertising Business 358

Advertising Agencies 360

Public Relations 361

The Historical Development  
of Public Relations 362

Trends in the Development  
of Public Relations 364

PR and Media Relations 366

Pseudo Events 366

Distributing News to the Media  
in the Digital Age 366

Finding Sources Online 367

PR Firms and the PR Industry 367

Changing Trends in Advertising 
and PR 369

Careers in Advertising and PR 371

LOOKING BACK AND MOVING FORWARD 371

DISCUSSION QUESTIONS 372

FURTHER READING 373

MEDIA QUIZ ANSWERS 373

MEDIA QUIZ: THE DYNAMICS OF PERSUASION 339

CONVERGENCE CONTEXT: ME 2.0: THE GUIDE TO BRANDING YOURSELF 349

FEATURES

11

FEATURES



CONTENTS xix

CONVERGENCE CULTURE: WHEN DIET COKE MEETS MENTOS 355

INTERNATIONAL PERSPECTIVES: FINDING THE RIGHT FORMULA  
FOR ADVERTISING REGULATIONS 363

ETHICS IN MEDIA: WAL-MARTING ACROSS AMERICA BREAKS DOWN 370

MEDIA ETHICS 374

Ethics, Morals, and Laws 376

Major Systems of Ethical 
Reasoning 378

Character, or Virtue Ethics 378

The Golden Rule 378

The Golden Mean 379

Duties 379

The Categorical Imperative 379

Discourse Ethics 380

Consequences 380

Utilitarianism 381

Social Justice 381

Relationships, or Dialogical  
Ethics 382

Ethics of Care 382

Moral Relativism 383

Issues in Ethical Decision 
Making 384

The Role of Commercialism  
in Media Ethics 385

Media Types Influencing Content 386

New Worlds—Or Cultural 
Imperialism? 387

Ethics in Journalism 388

Privacy Rights versus the Public’s  
Right to Know 388

Going Undercover 389

Victimizing the Victims 390

Society of Professional Journalists  
Code of Ethics 390

Ethical Issues in Advertising 391

Deceptive Advertising 392

Puffery 392

Conflicts of Interest in Advertising 392

Advertising Codes of Ethics 393

Ethics in Public Relations 394

Conflicts of Interest in PR 395

Public Relations Codes of Ethics 396

Ethics in Entertainment 396

Stereotypes in Entertainment 396

Sex and Violence 397

LOOKING BACK AND MOVING FORWARD 397

DISCUSSION QUESTIONS 398

FURTHER READING 398

MEDIA QUIZ: HOW MORAL ARE YOU? 377

CONVERGENCE CONTEXT: SELLING A WAR 394

COMMUNICATION LAW AND REGULATION  
IN THE DIGITAL AGE 400

The Legal Framework 403

The Foundations of Freedom  
of Expression 404

National Security 405

Clear and Present Danger 405

Prior Restraint 406

MEDIA AND SOCIETYPART 5

12

FEATURES

13



www.oup.com/us/pavlikCONTENTSxx

Libel 407

New York Times v. Sullivan 
(1964) 407

Protecting Journalists  
Against Libel 408

Shield Laws 408

Censorship 409

Indecent Content 409

Obscenity 411

Criticism, Ridicule, or Humor 411

The Evolution of Regulating 
Electronic Media 412

Early Days and the Radio Act of 1912 
(1911–1926) 412

Increasing Regulation and the Federal 
Radio Commission (1927–1933) 412

Spectrum Scarcity (1934–1995) 413

The Telecommunications Act and  
Its Effects (1996–present) 413

Electronic Media Regulation 
Internationally 415

The Federal Communications 
Commission (FCC) 416

Regulating Radio and Television 417

Universal Service 418

The FCC, Station ID, and License 
Renewal 418

FCC Limits on Stations 419

Spectrum Auction 419

The Federal Trade  
Commission (FTC) 420

Commercial Speech 420

Tobacco and Alcohol 
Advertising 421

Unclear Regulatory Boundaries 421

Political Speech 422

Equal-Time Rule 422

Fairness Doctrine 422

Children’s Programming 
Protections 423

The Children’s Television Act 423

Violent and Sexual Programming:  
The V-Chip 424

Intellectual Property Rights 424

Fair Use 425

Legal Issues in the  
Digital World 426

Digital Rights Management 426

Privacy 429

Content Rights and 
Responsibilities 429

LOOKING BACK AND MOVING FORWARD 429

DISCUSSION QUESTIONS 430

FURTHER READING 431

MEDIA QUIZ ANSWERS 431

MEDIA QUIZ: LEGAL LIMITS 403

CONVERGENCE CULTURE: (LOW) POWER TO THE PEOPLE 414

INTERNATIONAL PERSPECTIVES: THE RISE AND FALL OF RUSSIAN MEDIA 415

CONVERGENCE CONTEXT: JAILED AS A JOURNALIST 428

MEDIA THEORY AND RESEARCH: FROM WRITING  
TO TEXT MESSAGING 432

The Role of Theory and 
Research 434

Early Concerns  
of Media Effects 435

What Makes Mediated 
Communication Different 436

Semiotics 436

Framing 438

Mass Society, Mass 
Communication 438

Media-Effects Research 439

FEATURES

14



CONTENTS xxi

Propaganda and the Magic Bullet 439

Payne Fund 440

Radio’s Wider Impact 441

Television and Violence 442

Limited Effects 444

Cultivation Analysis 444

Spiral of Silence 444

Third-Person Effect 446

Criticisms of Media-Effects 
Research 446

Understanding the Audience 447

Audiences Creating Meaning 447

Uses and Gratifications 447

Encoding/Decoding 448

Reception Analysis 448

Audiences as Consumers, Users,  
or Produsers? 449

Cultural Studies 450

Ideology and the Culture Industry 451

Criticisms of Cultural Studies 451

Sociohistorical Frameworks 452

Information Society 453

Political Economy 453

Media Ecology 454

Agenda Setting 455

Media Research: What Type  
of Science Is It? 455

Quantitative Research 457

Qualitative Research 458

Qualitative and Quantitative Research 
Working Together 459

LOOKING BACK AND MOVING FORWARD 459

DISCUSSION QUESTIONS 460

FURTHER READING 461

MEDIA QUIZ ANSWERS 461

MEDIA QUIZ: BRINGING OUT YOUR INNER RESEARCHER 435

CONVERGENCE CULTURE: ADVERTISING AND ITS NEGATIVE EFFECTS ON WOMEN 443

CONVERGENCE CONTEXT: IT’S A MEAN, MEAN WORLD—AT LEAST ON TV 445

INTERNATIONAL PERSPECTIVES: THEORIES OLD, THEORIES NEW, THEORIES 
BORROWED . . . 452

MASS COMMUNICATION AND POLITICS  
IN THE DIGITAL AGE 462

Four Theories of International 
Mass Communication 466

The Authoritarian Theory 466

The Libertarian Theory 468

The Social Responsibility Theory 468

The Soviet Theory 469

The Public, the Public Sphere,  
and Public Opinion 469

Political Issues with Media 471

Media in Developing Countries 471

The Digital Divide 472

Role of Media in Political 
Elections 474

Sound Bites and Horse Races 475

The Changing Tone of Television 
Political Coverage 476

Opinion Polls 476

Political Advertising 477

The Impact of Negative 
Advertising 478

Negative Advertising 
Effectiveness 479

Political Debates 480

The Internet and Political 
Campaigns 480

The Role of YouTube 482

Changing Rules for Politicians 483

Online Media and Political 
Communications 484

FEATURES

15



www.oup.com/us/pavlikCONTENTSxxii

LOOKING BACK AND MOVING FORWARD 485

DISCUSSION QUESTIONS 486

FURTHER READING 487

MEDIA QUIZ ANSWERS 488

MEDIA QUIZ: PLAYING POLITICS 465

INTERNATIONAL PERSPECTIVES: SEARCHING FOR TRUTH: SELF-CENSORSHIP  
IN CHINA 467

CONVERGENCE CONTEXT: SOUND BITE SHAKESPEARE 475

ETHICS IN MEDIA: CAN IMAGERY LEAD TO ACTION? 481

CONVERGENCE CULTURE: IMAGE IS EVERYTHING 482

GLOSSARY 489

NOTES 000

CREDITS 000

INDEX 000

FEATURES


