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gypt’s former President Hosni Mubarak witnessed first-hand
the power of media convergence in the spring of 2011. Thousands of students and other citizens mobilized via social media
such as Twitter, Facebook, and YouTube and mobile communi
cation against his long-standing regime, ousting the dictator after weeks of well-
organized protest.
What the world has come to know as the Arab Spring demonstrates not only
the influence of media convergence but also the increasingly global nature of media
in the digital age. As citizen protests surged, words, pictures, and video traveled
almost unobstructed from Cairo’s Tahrir Square and elsewhere throughout North
Africa and the Middle East to the rest of world. Professional journalists reported
the story via traditional and new media, providing context to complement the realtime data streaming via citizens’ cell phones and social media.
Meanwhile, the continuing transformation of media into digital form has
continued unabated. Digital distribution is now the dominant format for music,
television, and radio, whether terrestrial, satellite, or Internet-delivered. Thanks
to tablet devices such as the iPad, the Kindle and the Nook, the rise of the ebook has seen a dramatic surge in the popularity of digital book distribution.
Newspapers and magazines, which have experienced significant declines in print
circulation, are nonetheless seeing growth in tablet, smart-phone, and online
distribution. Digital motion picture distribution is also becoming mainstream,
especially as 3D movies grow in popularity and movie distributors such as Quickster (formerly Netflix) move into the online arena to complement their DVD
business model.
To best understand how convergence affects our lives on many levels, we need
to understand traditional mass media forms and industries, which still largely determine what content we get. Research shows that we spend more time watching
television, about thirty hours a week, than with any other medium. In fact, by the
time most of us turn seventy-five, we will have spent fourteen years of our lives
watching television. In contrast, we spend an average of about eighteen hours a
week online. This translates into about nine years of our lives online by age seventy-five. If we add in the myriad other screens we spend time with today, including movies, computers, tablets, PDAs, or smart-phones, the numbers grow even
greater. Today’s digital natives spend far more time staring at screens in one form
or another than older generations, and as we utilize even more media in digital
form, this trend is sure to continue.
Rarely have there been such differences in media usage between the digital
natives and those who grew up in a pre-Internet era of mass communication. One
group may enjoy reading a printed newspaper over breakfast; the other may get
their news on a tablet—if they get any news at all. One group may have impressive
collections of CDs and DVDs; the other group may have their music and movie collections in the digital, online “cloud” and accessible from any location or on their
portable devices. The younger group may worry how increased product placement
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may affect the type of shows that are produced; the older group may wonder what
product placement is and why it matters. One group may believe that it is nobody’s
business what their relationship status is; the other group may publicly post that
and much more personal information on social-networking sites.
Interestingly, this media divide is often represented in the college classroom,
where college students are the digital natives and their professors are from an older
mass media tradition. Yet the two parties converge, just like the media discussed
in this book, to form a greater understanding of where media has been, where it is
today, and where it is going.
One way to look at the state of mass communication today is that convergence is bringing us the kinds of tools that audiences have long wanted with their
media—the ability to have greater control over what they watch, read, or listen to;
and the ability to share their stories and their lives with others. And, as some embattled Egyptian revolutionaries might tell us, convergence brings us the ability to
connect with others and change the world when needed.

▲▼ Converging Media, Third Edition:
An Updated Introduction to Mass
Communication

Change is a constant in the mass communication industry and in recent years this
transformation has rocketed forward with surprising speed. Students are changing. The field is changing. The world is changing. Yet these changes go largely unnoticed in most textbooks. An introductory textbook should provide a foundation
of knowledge for students learning a new field. But when the foundation sits on a
bed of shifting sand, the introduction needs to be revised continually.
Converging Media: A New Introduction to Mass Communication embraces the
metamorphosis of today’s mass communication system and examines the changes
even as it prepares students for what comes tomorrow. This book represents the
beginning of a third wave in mass communication textbooks, building on the earlier waves of case studies and critical-cultural approaches. This new approach demands a more balanced and nuanced understanding of the role that technology
and digital media have played in our mass communication environment.
The third edition of Converging Media follows the class-tested formula of the
previous edition by offering:

• A Fresh Perspective. Through the lens of convergence, our book shows

how different aspects of media are parts of a whole and how they influence each
other. Digital media are not relegated to special features or an isolated chapter;
they are integrated throughout every chapter. This better reflects the world as students live in it and prepares them to understand the changes that are taking place.
This organization invites students and professors to engage in timely discussions
of media within a larger framework of understanding traditional mass communication topics.
• Comprehensive Coverage of Traditional Media. In order to understand
the present, we have to study the past. We cover the development and historical
influences of print and electronic media, and the issues these media face today.
The communication professions of journalism, advertising, and public relations
are viewed from historical, societal, and career perspectives, giving students
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insights into how they interact and influence each other. Basic information on
computers and networks also gives students a clear understanding of the media
they use every day.
• Unique Coverage of Social Media. As the first introductory mass communication textbook to devote a chapter to this emerging area, we place social media
within a larger media and sociocultural context while explaining basic principles of
social networks and why they are important for a basic understanding of today’s
mass communication. Popular social media tools used widely by people today are
given a historical context and thematically connected to older online communication tools. Social media are such an integral part of the media mix for so many
people that they must be covered in an introductory course, not introduced in an
upper-division media and technology course.
• Cutting-edge Examples. We have chosen examples that are diverse, interesting, and up to date. We have written Converging Media with students always
in mind—understanding the changing world they live in today. Taken from popular media that are familiar and relevant to undergraduates, the examples illustrate
how the landscape of media has evolved—and is still evolving.
• Cultural Context. Mass communication, media technologies, and convergence take place firmly within a sociocultural milieu that simultaneously affects
and is affected by these forces. Understanding this cultural context is vital for a
complete grasp of convergence and today’s media environment. The authors emphasize the cultural influences and implications of media technologies while explaining how they work and how they were developed.
• Emphasis on Ethics. The book now has a new chapter devoted entirely to
ethics (Chapter 12) and continues to thread ethics-related discussions throughout
other chapters, as appropriate. Students should learn that ethical considerations
are tightly linked to a full understanding of mass communication and media. Ethics can also help guide us in the complex and often confusing world of converging
media, giving a basis for sound and humane decisions on media use and production
and new technologies, and the way they affect people.
• Integration of International Perspectives. In a global media environment, it is hard to package all things international in a stand-alone chapter. As with
ethics, global issues affect domestic media and vice versa, and this text highlights
international perspectives in feature boxes and in the text itself. Through comparisons and contrasts, students obtain an appreciation for different media systems
throughout the world and how they work.

▲▼ Features for Students
We have kept features limited and focused on a few key areas that will help bring
out interesting and relevant aspects of the content discussed in the book.

• Convergence Culture boxes showcase how media impact our social, political, and popular culture in sometimes dramatic ways.

• Convergence Context boxes explore hard-to-understand concepts in fresh
•

and engaging ways, making them easier to grasp and more relevant to students’ lives.
International Perspectives boxes take a global perspective on chapter
topics, showcasing how media and technology use and media industries are
similar to or different from the U.S. context and why that is so.
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• Timelines provide a history, or even pre-history, of different media, such as
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newspapers, television, or social networking site launches, giving the context for their development.
Media Pioneers boxes offer personal mini-biographies of visionaries and
leaders in the world of media both historically and in the contemporary
scene.
Ethics in Media boxes, appearing in select chapters, discuss timely issues
related to ethical practices and issues in mass media.
Media Quizzes provide a lighthearted yet pedagogically sound way to measure students’ knowledge of traditional and digital media and to give them a
new awareness of their media usage.
Discussion Questions and Further Reading assignments round out each
chapter.

▲▼ Changes from the Second Edition
This third edition has undergone several major changes to keep pace with the rapidly evolving world of media.

• New Chapters and Revised Organizaztion. We have divided the previous
chapter on media literacy and ethics into two standalone chapters to expand the
discussion of each of these critical topics. Media literacy comes first as Chapter 2,
while ethics opens Part 5 of the book on media and society, as Chapter 12. Among
the updates to the ethics chapter is a close examination of the News of the World
hacking case in London, England, which dominated much of the media world’s attention in mid-2011 and led to the downfall of that 167-year-old newspaper.
• New Digital Media Coverage. Chapters 3, 4, and 5 have undergone major
updating, as the digital revolution has swept through those industries. In Chapter
3, tablet technologies in the form of the iPad, Kindle, and the like have made the
e-reader and e-books viable and increasingly popular among both consumers and
media entrepreneurs. In Chapters 4 and 5, the music, radio, motion picture, and
television/video industries have undergone sweeping changes in recent months
and years.
• New Social Media Revolution. Part 3 reflects the changing media environment, especially advances in the realm of social media and Web 2.0 and digital
distribution. Social networks have taken center stage in much of the media world
and this edition of the book incorporates this development. A new feature box,
Media Pioneers, offers students a helpful glimpse via personal mini-biographies
into the lives and contributions of the innovators and leaders who have shaped and
continue to shape the world of media.
• Reflections on News, Entertainment, and the Impact of Media on Society. We have made extensive updates to Parts 4 and 5. Chapter 9 contains new
material on citizen journalism, as well as the role of Twitter and traditional media in
breaking the news about the killing of Osama bin Laden. Chapter 10 features new
material about video and video games, as well as developments in reality television
and other parts of television and the movie business. In addition to featuring a new
chapter on media ethics, Part 5 has been substantially updated throughout all of its
chapters. Chapter 13 has considerable updates on developments in communication
law and regulation, as important FCC policies and Supreme Court rulings have been
incorporated. Insights garnered from recent media investigations have been synthesized and added to Chapter 14 on media theory and research. Finally, we have
xxvi
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added fresh perspectives on the evolving influence of mass communication, including social media, on politics in the digital age.

▲▼ How the Book Is Organized
Converging Media has the comprehensive mission of explaining not only the world
of digital media and social media but also the basics of communication theory, ethics, and traditional mass-communication forms, while also assisting in the development of media literacy skills. It does this using a class-tested, multi-part structure.

▲▼ Part 1: The Changing Media Landscape
Chapter 1 not only explains the multifaceted nature of convergence (and disputes
over its definition) but looks at theories of communication in general to see how the
nature of mass communication is changing. Chapter 2 discusses media literacy,
which helps meet students’ need for solid critical-thinking skills in the twentyfirst century’s complex and fast-changing digital media environment. Providing an
early foundation in media literacy is a good way to insure students will bring a critical perspective to the remainder of the book.

▲▼ Part 2: Mass Communication Formats
Chapter 3 begins the exploration of traditional media with a discussion of the print
industry and the digital dynamics to which it is now subject. Chapter 4 explores
sound—namely, the recording industry and radio. The recording industry has of
course been at the forefront of changes that digital media have brought to their industry through music file sharing, and radio is increasingly facing questions about its
role as people come to expect music on demand and there are more options for bands
to promote their music, such as in video games and on television shows. Chapter 5
looks at visual media—photography, movies, and television—and how each of these
developed and influenced the ways that we see media. Photography is often ignored
in books such as this but is an important aspect of the development of our media
usage. Technological advances in photography not only led directly to motion pictures, but contributed to the increased importance we place on visual media today.

▲▼ Part 3: How Digital Media
Are Changing Our World

The part of the book containing Chapters 6, 7, and 8 is unique to this course. We
explain how storage capacity, user interface, and interactivity play fundamental roles
in the development of media, especially digital media, the subject of Chapter 6.
Chapter 7 explores the nature of telecommunication networks and how digital
distribution and government policies have influenced the development and use of
the Internet and other broadband delivery media in different countries. Chapter 8
addresses social media and Web 2.0 and basic concepts around social networks. Even
if specific companies that are popular today fail, the principles discussed in this
chapter will apply to whatever new social media take their places.
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▲▼ Part 4: Media Perspectives
Chapters 9, 10, and 11 examine the history of the communication professions, and
the changes now taking place. Journalism, the subject of Chapter 9, is probably the
field most threatened by the digital democratization of news reporting. Yet it is also
an exciting field to enter precisely because of the nature of social media and journalism’s important role for democracy and people who want more democratic forms of
government. Entertainment is the subject of Chapter 10, and it is hard to ignore as a
powerful force when considering the role it plays in terms of culture and economics.
Intertwined with and supporting both journalism and entertainment are advertising and public relations, the subjects of Chapter 11. These two areas are also facing
drastic changes in some of their basic professional assumptions, in part because the
public can now talk back to media producers and companies and because advertisers
face more fragmented audiences with greater media choices than in the past.

▲▼ Part 5: Media and Society
The purpose of Part 5 is to show connections between media and society. Chapter
12 examines media ethics, providing an in-depth discussion of the ethical issues
each profession faces. We explore the unique dilemmas raised by digital technologies, including the threats to privacy and the digital divide. Chapter 13 explores
legal and regulatory aspects of media, especially as related to the First Amendment. For students interested in gaining a deeper understanding of media or who
are considering a career in academia, Chapter 14 provides a good introduction
to some of the media theories and introduces the communication professional to
different types of research and the strengths and weaknesses of each. Chapter 15
makes a thorough examination of politics and communication, an area that, in introductory books, is often confined to examining U.S. election coverage. We introduce
the notions of the public sphere and public opinion and look at the media’s role in
democratic and nondemocratic countries throughout the world.

▲▼ Supplements
Adopters of the third edition of Converging Media will be pleased to know that Oxford University Press offers a comprehensive support package for both students
and instructors, for all kinds of introductory mass-communication courses.
▼

FOR STUDENTS

•

The Companion Website at www.oup.com/us/pavlik offers a wealth of
study and review resources including activities, flashcards for key terms in the
book, interactive self-tests, objectives, summaries, and web links to a variety of
media-related websites.
▼

FOR INSTRUCTORS

• Instructor’s Manual and Test Bank, by Tamara Henry of the University
of Maryland, College Park, provides teaching tips, exercises, and test questions
that will prove useful to both new and veteran instructors. The Instructor’s Manual
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includes chapter objectives, detailed chapter/lecture outlines, discussion topics,
and suggested activities for each chapter. The comprehensive Test Bank offers numerous exam questions for each chapter in multiple-choice, true/false, and essay
formats.
• Instructor’s Resource CD with Computerized Test Bank, available to
adopters, includes the full Instructor’s Manual and Test Bank, as well as computerized testing software and new PowerPoint-based lecture presentations by Michael
Evans of Indiana University.
• Instructor’s Companion Website at www.oup.com/us/pavlik is a password-protected site that features the Instructor’s Manual, PowerPoint-based lecture slides, and links to supporting materials.
• Course cartridges for a variety of e-learning environments allow instructors to create their own course websites with the interactive material from the instructor and student companion websites. Contact your Oxford University Press
representative for access or for more information about these supplements or customized options.
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