
be specifi ed. This can be determined by pilots and changed during fi eldwork, looking at real 
averages of earlier interviews.

S1 Hello, my name is _______________ calling from ______.

S2a Please may I speak to _______________? or

S2b Please may I speak to the person in your household/company responsible for__?

S3 We are conducting a survey about ______ and would like to know your views and 
opinions.

S4 Would you mind spending ___ minutes helping us by answering a few questions?

S5 (OPTIONAL) Please be assured that any comments you make will be kept confidential 
to the research team. Final results will be added together.

An ‘exclusion screener’ is a question posed to determine if the informant, or their family or 
friends, work in specifi c occupations. If the answer is ‘Yes’, then the interview will not take 
place. Other occupations related to the topic under study may be added to this list. The idea 
behind this is to avoid news of this project reaching competitors and also to avoid answers 
that might not be typical of the target audience.

Ex. 1 Do you, or any members of your family, or close friends, work in any of the following 
industries?

 Market research  

 Advertising or marketing  

 Journalism  

 An organisation involved with______  

(If ‘yes’, close.)

Common rating scales
Simple itemized rating scales in common use

Excellent Good Fair Poor

Very interested Somewhat 
interested

Not very interested

Very good Fairly good Neither Not very good Not good at all

Very true Somewhat true Not very true Not at all true

Very important Fairly important Neutral Not so important Not at all 
important

Definitely yes Probably yes Probably no Definitely no

Very important Fairly important Neither Not very 
important

Not at all 
important

Very different Somewhat 
different

Slightly different Not at all 
different

Extremely 
unique

Very unique Somewhat unique Slightly unique Not at all unique
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Likert scales

Strongly disagree 1   2   3   4   5   6   7 Strongly agree

Strongly disagree                   Strongly agree

Strongly disagree   Somewhat disagree   Undecided   Somewhat agree   Strongly agree

Strongly agree   Agree   Undecided   Disagree   Strongly disagree

Strongly agree   Agree   Neither   Disagree   Strongly disagree

Strongly agree   Tend to agree   Neither   Tend to disagree   Strongly disagree

Simple satisfaction rating scales in common use

How satisfied are you with __________?

1 Very dissatisfied

2 Somewhat dissatisfied

3 Neither satisfied nor dissatisfied

4 Somewhat satisfied

5 Very satisfied

Recommendation to a friend

How likely would you be to recommend ________ to a friend?

1 Very likely

2 Somewhat likely

3 Neither likely nor unlikely

4 Somewhat unlikely

5 Very unlikely

Common classification questions
These questions have been derived from commercial and government studies. Therefore 
they allow results to be compared with widely published population data. It is unlikely that 
you would use all the questions in a single project, and they would normally appear at the 
end of a questionnaire. Question numbers help to identify items of interest. For details of UK 
government question harmonization, see http://surveynet.ac.uk/sqb/harmonisation/ons.asp

Q1 Sex Male  Female 

Q2a Respondent working status (tick appropriate box below)

Q2b Chief income earner (CIE), working status (tick appropriate box below)

 Q2a Q2b
Working full-time (30 hours or more per week)  

Working part-time (8–29 hours per week)  

M
arket Researcher’s Toolbox
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