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Case Study: Practising Magic  

 
 

The Magic Circle is a group of professional magicians from across the world, 
with its headquarters in London. It was formed in 1905 by twenty three 
magicians of varying degrees of skill, who wanted to meet informally to 
socialize and perform. The club now has over 1500 members and has 
become increasingly organized and professional, with exclusive rules and 
standards of conduct. New magicians seeking to join must now undergo an 
interview with a senior member of The Magic Circle and prove that they have 
‘sufficient knowledge and skills’ to pass an examination within one year. They 
must be proposed as trustworthy people by existing members and anyone 
who breaks the motto Indocilis Privata Loqui (‘not apt to disclose secrets’) can 
be expelled from the society. These magicians take their work very seriously, 
but it is also designed to be enjoyed. The organization holds regular events 
for the public, including ‘Meet the Magic Circle’ evenings and The Amazing 
Magic Christmas Show. Some people watch these performances simply for 
entertainment and fun, while others may be hoping to pick up some 
techniques to learn magic as a hobby. Meanwhile, the art has been widely 
popularized through the mass media, with celebrity figures like Paul Daniels 
and David Blaine taking centre stage as cultural icons. Performing magic may 
be great fun and intriguingly spectacular, but it is also a difficult skill to perfect 
and requires years of dedicated practise. 
 
 
 

 
Questions: 
 
1. Which elements of practising magic suggest that it is a form of work? 
2. In Parker’s (1976) terms, would you say that magicians subscribe to a 

segmentalist, extension or neutrality view of the relationship between work 
and leisure? 

3. How do the members of the Magic Circle organize collective action to 
defend their professional interests? 

4. To what extent is ‘magic’ an example of media-fuelled mass consumption? 
5. Who practises magic? Which social groups might be denied the 

opportunities to learn these skills? 
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